
Business Information
at Work

Michael Lowe



Contents

Preface xvii

1. Business Information at Work 1

The Role of Information in Scientific Management 1
The Business in its Environment 2
Strategic Decision Making 3
Operational and Tactical Decision Making 5
Business Information Demand and Use Variables 5
Variability in Demand and Use 7
Problems and Advantages in Exploiting Information 7
The Business Information Industry 9
Characteristics of Sources 11
Effects of the Commercial Imperative 11
Essential Qualities of Sources 11
Problems of Sources 12
Further Sources 12

2. Company Information 13

Different Relationships, Different Information Needs 13
Operational, Tactical and Strategic Purposes 13

Implications of the Needs for the Information Required 14
Primary Sources 15

Statutory Disclosure '..'. 16
Disclosure Requirements of the Main Legal Types of UK Firm 23
Complicating Factors: Parent and Subsidiary Companies; Consolidated
Accounts 23
Companies House '. 25
European Business Register 26
Potential Usage of Different Types of Company Information 27
Voluntary Disclosure 28
Third Party Information 30

Secondary Sources 32
Scope of Secondary Company Information Sources 33
Coverage 34
Searching for Specific Companies or Their Stocks 36
'Comprehensive' Company Information Databases 38



Specialised and Complementary Services 39
Example: ICC's Company Information Products 40

Scope Factors - Size of Database; Detail of Records 41
Quality Factors •. 47

Commercial Sources of Disclosed Company Documents 47
Sources of Basic Company Details - Company Directories 49
Directories of Companies' Web Sites 50
Examples of Company Directories 52

Countries or Larger Regions 52

Specific Trades and Industries 54

Specific Business Functions 54

Specific Types of Business: Quoted Companies 54
Specific Types of Business: Limited Companies 54

Specific Types of Business: Multinational Companies 54
Local Areas ! 54

Sources of Company Financial Information 55
Examples of Sources of Company Financial Information 56

UK Companies 56
Other Countries 56

International Coverage 57
PLCs or Quoted Companies 58
Companies in Specific Industries 58
Specialist Sources of Business Ratios 58

Ready-made Rankings 59

Quoted Companies; Financial Services Companies 59
Software for Ad Hoc Company Screening and Analysis 60

Interpretation of Company Financial Data 60
Business and Financial Ratios .1 60

Industry Quartiles 61

Scores 62
CD-ROM Products 63

Applications and Functions 63
Credit and Risk Assessment 64

Sources of Credit and Risk Assessment 65
Credit Assessment 65
Payment Performance 68
Monitoring and Alerting 69
Credit Decision Support Systems 69

Company News 70

VI



Stockbroker Research ,-. 73
Information on Other Specific Aspects of Companies 76

Company Personnel- Including Directors and Principals 77
Corporate Affiliations; Including Share Ownership and Merger and
Acquisition Activity 80

Corporate Ownership and Structure 80
Share Oivnership 82

Merger and Acquisition 84

Company Sources Exhibiting Specialisms Other than Subject Scope 85
Geographical Specialism 85
Company Iiiformation for Marketing and Sourcing 86
By Role of Company 86

Further Sources 86

Chapter 3. Market Information '. 87

Sources of Product-Level Information 88
Market Research 88
Omnibus Research; Trade Association Research 92
Business Statistics 95

Official Business Statistics 96
Non-official Business Statistics 100

Non-business Statistics; Data on Consumers 101
Non-statistical 'Lifestyle' Data 103

Socio-economic and Geodemographic Classification 103

Digests and Compilations of Market Data 105
Retail Intelligence 110
Advertising, Media and Image Monitoring Ill
Sources of Market Opportunities 115

Identifying 'Possible' Market Opportunities 225
Identifying 'Probable' Market Opportunities 226

Leads from Customs Records 117
Companies Seeking Foreign Partners 118

Identifying 'Actual' Market Opportunities 220
Sources of 'Whole-Market' Level Information 122

Market Surveys 123
Series of Market Surveys 232
LesstConve?itional Market Surveys 236

Tracing Primary and Secondary Market Research 137
Publication Formats 139

vn



Tracing Other Forms of Market Information 140
Further Sources 141

Chapter 4. Financial Information 143

Introduction 143
The City 145
The Fiiiancial Markets 146

Derivatives 146
The Equities Market 148
Collective Investment; Mutual and Managed Funds '. 149
The Capital Market 149
The Money Market 149
The Currency Market 150
The Commodities Market 150

Financial Information and its Users' 151
Financial Information Sources 152

Real-time Data Feeds 152
Real-time Providers' News Services 254
Real-time Providers' Historical Services 254

Real-time to Near Real-time Sources 159
Web Sites and Gateways 260
Online Hosts 264
Videotext 267
Teletext 167
Audiotext and Fax 168

Sources of Intermediate Currency •. 169
Price Data 270
Indices of Financial Market Performance 273
Other Numerical Analyses 276
Editorial Material 276
News and Analysis of the Environments Affecting the Markets 277

Reports on Short-term Developments in Financial Markets 277
Analyses of the Financial Markets 27<S
Financial Instruments Performance Guides; Ratings Services; 'Tip Sheets';
Monitoring Services 275

Performance Guides 178
Ratings Services 179
'Tip Sheets' 182
Monitoring Services 182

VIII



Specialised Retrospective Sources 182
Further Sources 183

Chapter 5. Product Information 185

Introduction 185
Needs for Information on Products and Services 186

Selecting and Acquiring ('Sourcing') Products and Services 186
Criteria Which May Need to be Matched with Available Products 187

Awareness of Existing Competitive and Substitute Products 187
Awareness of Changes - New Competitive and Substitute
Products 188
Monitor Technological Developments Which Could Affect
Products 189
Protect Own, and Use Others' Industrial Property Legally 190

Source Types .- 190
Trade Literature 191
Product Pick-Up Services 191
Trade Directories 193

Role and Scope 293
Selectivity of Compilation 293
Access Methods 295

Controlled Vocabulary/Assigned Index Terms 196
Natural Language/Free Text 196

Level of Detail 296

Tracing Directories 196

Package Libraries 197
Tests and Evaluations ! 197
Performance Data Compilations 198
New Products Monitoring Services 198

Specialist Monitoring Services 299
Databases s , : 299
Services for Specific Industries 299

Technology Monitoring Services 200
Patents Documentation 201

Official Patents Documentation 202
Commercial Patents Documentation ' 202

Sophisticated Search Facilities 203

Examples of Specific Subjects 203
Infringement Litigation; Changes in Patents' Status 204

IX



Trade Names/Marks Documentation 204
Inclusion in Trade Directories 205
Basic Dedicated Sources ' 205
More Sophisticated Data and Search Interfaces , 206
Tracing Trademark Litigation 206

General Purpose Secondary Sources 206
Tracing Information Sources on Specific Product Types 207

Chapter 6. Country Information 209

Introduction 209
Information Needs 209
Information Sources 212

Country Briefings 212
Country Risk Services; Monitoring Services 216

Specialised Information on Countries 218
Legislative and Regulatory Information 229

Economic Information 220
Macroeconomic Indicators 220

Microeconomic Indicators; Surveys of Business Activity 220

Forecasts 223
Economics Secondary Sources 224

Chapter 7. Business News Sources; Industry Sources 227

Introduction 227
The Context 227
Definitions 227

Part 1: Business News Sources 228
The Importance of News to Business 228
Problems of News Information 228
Types of Business News Source 229
How the Relevant News Arises 229
Primary News Sources 230

Press Releases 230

House journals; Organisations' Official Documents and Web Sites 232
Local Newspapers and Broadcasts 232

Trade journals 232
Industry Newsletters 233

National General Newspapers 234
Financial/Business Newspapers 235

Weekly/Monthly Periodicals 235



Broadcasts 236
National, International and Business-Oriented Neius Agencies 237

Ways of Managing Primary Sources 238
Individual Titles 238
Groups of Titles - Indexes '. ' 238

News Digests 239
Hosts' Solutions : 239

Secondary Business News Sources and Systems 240
Needs for Secondary Sources 240
Databases 240
Redistribution Services 242

Web News Gateways 243
'Daily-me' Services 245
Push-Technology Services 245

Stand-alone Redistribution Software 249
Part 2: Industry Sources 249

General Purpose Industry Sources 250
News-Oriented Industry Sources 251

Further Sources 252

Chapter 8. Accessing Business Information 253

Introduction 253
Current Information Management Issues 253

Information Overload 254
Knowledge Management 255
Corporate Intranets 255
Intelligent Agents, Data-mining, Push Technology and Other
Software 256
Disintermediation 258

Sources 260
Cost Considerations .' 260
Online Hosts = 261

Choice Between Direct or Host Access 262
Charges and Charging 268
Hosts with Major Business Information Content 270

Business Information Generalists 270
Specialists Within Business Information 275
Hosts Which Include Business Information with Other

• Subjects 277
Identification and Selection of Sources (Bibliographical Control) ... 278

XI



Controlled Vocabularies 278
Classification Schemes • 278

Industrial Classification Systems •. .' 278
Concept Coding 2<3O
Standard Names 280

Bibliographical Apparatus 281

A Bibliography of Business Information Bibliographies 282
Services 1 288
Information Services 288

In-house versus External Services 288

Information vis a vis Advice '. 289

Types of Information Service 26'9

Information Brokers 289
National Libraries 293
Public Libraries .' 294
Industry Organisations 296

Local Level 296

National Level 297
Other Types of Information Service 297

Government Libraries and Other Information Resources 298
European Information Centres 298

Advice and Support Services 298
Co-operation in Service Provision 299

Local 300

National 300

European 300
Integration of Information, Advice and Support: The Business Link
Initiative 301

Gaining 'The Knowledge': Sources of Further Information, Organisations,
Education and Training 304

Books 304

Periodicals 305
Electronic Discussion Groups and List Servers 305
Professional Organisations 305
Education and Training 305

Appendix: Examples of Business Information Prices 309

Information Sources 309
Market Information 309

XII



Company Information 309
Financial Information 310

Neius - Databases 320
News - Redistribution Services 320

Industry Sources 310
Country Information 311
Bibliographical Tools ' 311

Information Sources :. 311
Brokers and Fee-based Services 311

Index 313

XIII


